
          www.ClevelandArt.orgNovember/December 201514

SCOTT MUELLER

Dealer Tire CEO and Cleveland Museum of Art trustee 
Scott Mueller has a pure and nearly childlike curiosity 
for contemporary art that beguiles his decades of col-
lecting experience. “I started visiting artists’ studios 
and was hooked,” he says. “Talking to artists about their 
work had this demystifying effect for me. After that I 
was captivated by sculptures and paintings that I would 
have ignored years earlier. The people and ideas behind 
each piece really brought them to life for me. As much 
as I can, I want to share that experience with my friends, 
family, and my community.” 

By almost any metric, Mueller has accomplished his 
goal. Since joining the museum’s Board of Trustees in 
2008, he has contributed numerous artworks that have 
greatly strengthened its contemporary collection, includ-
ing signature pieces such as Liza Lou’s Continuous 
Mile and Monika Sosnowska’s Stairs. 

Perhaps even more remarkable are Mueller’s fi-
nancial contributions to the museum, which total more 
than $23 million. This past spring, in an effort to com-
plete the museum’s capital campaign, he put forth a 

$19 million, one-to-one challenge gift that has inspired 
nearly $30 million in additional contributions. When 
combined with a gift made earlier in the campaign  
and three additional gifts for art purchases and pro-
grams, Mueller’s giving total has surpassed that of 
nearly all other individuals in the museum’s ninety-
nine year history. 

Beyond his extraordinary generosity to the museum, 
Mueller supports a number of Cleveland-based nonprof-
its. During a recent Association of Fundraising Profes-
sionals symposium, he candidly explained his approach 
to philanthropy: “I became involved with the Cleveland 
Sight Center when a friend asked me to help out. To 
be honest, at first I was volunteering just because my 
friend asked me, but I quickly gained a very emotional 
attachment to the organization. I became involved with 
the Metro-Health Foundation [because] a friend of mine 
who is a trauma surgeon at Metro asked me if I would 
come down and see first-hand how the institution is serv-
ing our community. That really opened my mind.” The 
bottom line, he says, is that “it often takes friends and 
serendipity to learn about a cause, but those experiences 
can be transformative for an individual.” 

While serendipity can certainly play a role, Mueller 
traces the origins of his philanthropic values to his par-
ents. “My experience with giving began by watching my 
parents be generous with friends and family on a one-
on-one basis. That sense of generosity was taught to my 
brother and me at a very early age,” he says. 

Today, philanthropy is not only a personal value for 
Mueller, but also a corporate one. “Our associates [at 
Dealer Tire] want to know how the company is playing a 
role in the greater good of society and how we’re encour-
aging [employees’] personal philanthropy,” he says. “I 
know our associates don’t just want to give, they want to 
be a part of and contribute to a community.” Not surpris-
ingly, associates at Dealer Tire are encouraged to donate 
their time by “getting behind the wheel” one of five Ve-
hicles of Hope programs that range from volunteering for 
the American Heart Association to tutoring at a Cleve-
land Public School.  

Humble and self-deprecating, Mueller claims that 
he’s “not a good salesman,” and that his “brother is 
a much better salesman than [he] could ever be.” We 
would argue otherwise. Time after time, Mueller has 
magnificently “sold” the idea of philanthropy.  
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ONCE IN A LIFETIME GIVING 

KeyBank Sponsors the Centennial Celebration

Seizing a once in a lifetime partnership opportunity, 
KeyBank, a longtime corporate partner of the Cleveland 
Museum of Art, has taken the lead as the presenting 
sponsor of the institution’s 2016 centennial celebration. 
The company’s recent million dollar gift will help fa-
cilitate all of the museum’s centennial activities—from 
blockbuster exhibitions to new educational initiatives to 
pioneering community outreach projects.

“We’re so excited to be part of it all,” says Beth 

beginning of a year of special programs, performances, 
and events, as well as a host of extraordinary surprises 
including the presentation of iconic artwork loaned from 
top-tier institutions across the country. Together, the 
activities will commemorate the museum’s past while 
helping to set the stage for its next century. 

While events are scheduled throughout the centen-
nial, the swell of activity will grow markedly as the mu-
seum nears the midway point of the year. With KeyBank’s 

support, the museum will designate 
June as a month of public celebration 
with the presentation of events that seek 
to engage all members of the Cleveland 
community.  

The 100th anniversary of the mu-
seum’s opening occurs on June 7, and 
will be commemorated with a free day-
long birthday party. The birthday week 
will culminate with the museum’s 27th 
annual Parade the Circle event, tak-
ing place on June 11, 2016, which will 
showcase artists from every continent 
to a crowd of over 80,000 people. At 
the end of the month, a two-day Cen-
tennial Solstice Festival will feature 
partnerships with local artists, art-
making activities, performances and 
more.

“KeyBank is a corporate and 
philanthropic leader,” Cleveland Mu-
seum of Art director William Griswold 
shares. “For decades they have dem-
onstrated an across-the-board commit-
ment to the museum and to building 

more vibrant communities. We’re thrilled that KeyBank 
has signed on as the presenting sponsor of our centen-
nial year. Their support will help us deliver unique ex-
periences to museum visitors as well as to communities 
across the region.”

Undeniably, KeyBank’s sponsorship of the museum’s 
centennial is not only a remarkable partnership, but 
also an investment in a celebration that will honor the 
museum’s 100 year commitment to artistic excellence, 
scholarship, and community engagement.   

Mooney, Chairman and Chief Executive Officer of Key-
Corp. “KeyBank is committed to its community and we 
know that the Cleveland Museum of Art’s centennial 
celebration will touch tens of thousands of people in 
Northeast Ohio. We’re proud to support all of the special 
programs, events, and exhibitions that will honor the 
100th birthday of one of Cleveland’s most important cul-
tural institutions.” 

A New Year’s Eve party scheduled for Thursday, 
December 31, 2015 will kick off the museum’s spec-
tacular 12-month celebration. The event will mark the 


